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Integrated Media Campaign: Spanish Microsite



Integrated Media Campaign: Collateral Materials

► Disseminated H1N1 information and materials in multiple  

languages to media, external stakeholders, local health departments



Integrated Media Campaign: Radio

Traffic sponsorships in English and Spanish: 

 Los Latinos en California tienen el doble de propensidad a ser 

hospitalizados o morir a causa del virus H1N1. Es importante 

vacunarse – aún no es demasiado tarde para 

hacerlo. Recuerde, está en nuestro poder ponerle un alto la 

gripe. Patrocinado por el Departamento de Salud Publica de 

California. Para más información visite www.cdph.ca.gov

 In California, the Hispanic community is TWICE as likely to be 

hospitalized and TWICE as likely to actually die from 

H1N1. That’s why it’s important to get vaccinated, and it’s not too 

late. Remember, it’s up to you to stop the flu. Brought to you by 

the California Department of Public Health. For more 

information visit cdph.ca.gov.

Statewide Radio Media Tour in English and Spanish

http://www.cdph.ca.gov/


Integrated Media Campaign:  Proactive Outreach

► Conducted ethnic 

media roundtables

► Expanded relationships 

with statewide Spanish language 

media outlets



Integrated Media Campaign: Healthcasts

http://www.youtube.com/watch?v=FNwNxrcYu74&feature=channel


Integrated Media Campaign: TV Ad



Integrated Media Campaign:  Internet Banner Ads
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Integrated Media Campaign: Bus Ads, Mercado Posters



Integrated Media Campaign: Hard-to-Reach Activity

► The Health Initiative of the 

Americas (HIA) 

► The California Primary Care 

Association (CPCA) 

► The California Rural Indian 

Health Board (CRIHB) 

► The Department of Health 

Care Services Indian Services 

Program (IHP) 

► CDPH Support to Vaccination 

Community Efforts



Integrated Media Campaign:  Print Ads 



Questions?

Al.Lundeen@cdph.ca.gov

916.440.7259
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